Getting the Most out of your Website


Event synopsis

The Water Industry Forum event will show you the benefits of focussing on your on-line visitor needs. You will learn why the “customer journey” should be planned to create an optimum visitor experience.
Designed specifically with water industry suppliers in mind and using some of our members' websites as examples, “Getting the Most Out of your Website” will show you what needs to be done to increase traffic to your website AND convert visits to sales leads.

The event will cover the following topics:
· Developing a website that focuses on the user experience

· Understanding keyword research and the creative opportunities for both organic optimisation and sponsored campaigns

· Using analytics to further develop your website

· Good website development practice and the importance of a clear “call to action”

Is “content” your hidden asset? Valuable content is crucial for encouraging repeat visits and developing natural search engine optimisation. Learn how to creatively expand your core keyword search to include potential new website content based on questions and information sought by on-line users.
Keyword research is essential for client focussed website development. Different research strategies including long tail, short tail, broad match and exact match will be explained.  Learn professional tips on developing keyword rich content, niche markets, mass market, mass volume & competition, what opportunities suit your market?
Organic development and sponsored link campaigns. Learn how they differ and how to use them to get the most out of your search budget.

All this and more will be covered during the event. We look forward to seeing you on the 21st of October at 9.30am at the Textile Centre in Huddersfield.

Mark Kelly. Presenter
Mark Kelly has over ten years experience working as a website developer and E-commerce consultant. With a focus on improving the visitor experience through keyword research and creative design, Mark has enabled many clients to further develop their websites.
Mark has a wealth of experience, from a creative design background to content and search engine optimisation projects. Plus he also has extensive experience presenting on-line business themed events.

Previous clients include York Minster, Middlesex University teaching resources (MUTR) & The Florence Nightingale Museum London plus numerous private clients from many fields of business.
Mark has also written and presented on-line business events for Business Link and tailored presentations to customer groups including the retail forum group of Yorkshire and Humberside Museums.

Mark continues to deliver training through presentations and also works as a business website developer.

www.clickappeal.co.uk
1

